Your pocket
guide to
brightening up
our communications

We are all responsible for the
visual identity of the EDF Group
Our identity is evolving to better
reflect our values, commitments
and daily actions. Discover our new,
brighter, more digital and more
impactful graphic rules.
Visual identity is part of the EDF
Group’s heritage. It is financially valued
within the company and by respecting
it, we capitalize on its value, enhance it
and invest in its future.

So here are the ingredients of the EDF
brand that are to be used to create
compositions that are varied and yet
perfectly comply with the guidelines.
See the Group’s complete guidelines
for a more in-depth look.
We are all responsible for the visual
identity of the EDF Group.

LOGO

EDF, historical
expertise in electricity
The Group’s logo combines the orange
turbine with EDF’s blue lettering.
It expresses energy, familiarity and
diversity. The lower case “e” symbolises
the electron, reminding us of our
original core activity.
We use it to introduce our principal
message in all our communication
materials.
We are all part of the same
Group which is why our logos are
non-modifiable: their shape and
colours cannot be altered.

CORRECT USAGE
There is no vertical version of the EDF logo.
Therefore, you must always make sure that
the turbine and lettering remain on the
same line.

Group Guidelines
p. 07-13

COLOURS

Expressing the energy of our brand image
Electricity illuminates our choices and
offers us a better standard of living.
This positive force and this familiarity
are key levers in driving preference for
our brand.

DARK ORANGE

MEDIUM ORANGE

LIGHT ORANGE

PMS 172 C
CMJN 0/80/100/0
RVB 254/87/22

PMS 2018 C
CMJN 0/62/100/0
RVB 255/134/29

PMS 137 C
CMJN 0/32/100/0
RVB 255/178/16

DARK BLUE

MEDIUM BLUE

LIGHT BLUE

PMS 662 C
CMJN 100/90/0/25
RVB 0/26/112

PMS 2388 C
CMJN 96/48/0/10
RVB 16/87/200

PMS 2184 C
CMJN 86/24/0/0
RVB 16/137/255

CORRECT USAGE

DARK GREEN

MEDIUM GREEN

LIGHT GREEN

Using colours from the same palette
produces a harmonious effect and reinforces
our brand identity. So please make sure that
you only use our specified shades.

PMS 362 C
CMJN 72/0/100/8
RVB 79/158/48

PMS 375 C
CMJN 54/0/100/0
RVB 136/217/16

PMS 2297 C
CMJN 32/0/90/0
RVB 192/228/16

Our colour palette has been extended
to include 9 bright shades which
convey the energy and dynamism of
our Group.

Don’t forget about white: remember
that white enhances the colours and
adds a touch of brightness to our
communication materials.

Group Guidelines
p. 14-18

THE LUMINOUS EFFECT

Illuminating a changing world

+

Electricity came into our homes in the
form of light and is still a source of
growth and development today.

In an increasingly connected world, our
brand must present itself as warm,
optimistic and digital.
So we have created the luminous
effect which we have obtained by
combining our colours with white.
This effect must be apparent in all our
compositions—it is in our brand DNA.

+

Group Guidelines
p. 21

+

DID YOU KNOW?
EDF’s advertising history is all about light:
- In 1979, the Group’s advertising campaign
involved a clip showing employees passing
round an illuminated light bulb, to background
music by Jacques Loussier.
- In 1990, our advertising slogan became
“We owe you more than light”.

TEXT BOX

A cross-functional point of contact

→
The text box acts as a point of contact
with the brand. It appears wherever we
need it. Like a plug socket, it provides
access to a universe of possibilities
and enables us to remain connected
together and with the world.
It is designed as a square with the
aim of creating a recognisable brand
element, and not just a simple element
of the page layout.

1

2

The text box exists in two forms: as a
white or coloured block (1) and as a
two-tone version (2).
Group Guidelines
p. 27-36

MOTIFS

A company in motion
We created the motif to mark
the Group’s new stance and the
evolution of its identity.
It reinforces the element of
connection and the luminous
effect and is used in the same
way as block colours.

Group Guidelines
p. 43-47

USEFUL RESOURCE
The motifs are available in
the Group’s BrandCenter:
brandcenter.edf.com

FONTS

One unique and identifiable voice
Fonts are an integral part of our
Group’s brand universe.
Two key fonts are available, including
EDF 2020 which has been designed
specially for us. It reinforces our
uniqueness and brand personality,
and is a very important element of
our identity.

Group Guidelines
p. 22-26

USEFUL RESOURCE
The EDF 2020 font is available in the
EDF Group’s Brandcenter:
brandcenter.edf.com
Arial is always available in office settings
if required.

EDF 2020

Precision
simplicity

20pt

20pt

EFFICIENCY

15pt

Work Sans

Warmth
sensitivity
20pt

20pt

FAMILIARITY

15pt

P I C TO G R A M S / I L LU S T R AT I O N S

Tools for all purposes
Pictograms help us to communicate
an idea in a simple way.

Group Guidelines
p. 40-42

USEFUL RESOURCE

Our illustrations have been updated in
support of a warmer graphic charter
which captures the luminous effect.

The pictograms are available in the Group’s
BrandCenter. The illustrations will be
gradually added: brandcenter.edf.com
Guides to good practices when using
pictograms and illustrations are also
available in the same place.

ICONOGRAPHY

Multiple expertises,
a singular commitment
Our iconography
expresses the brand’s
personality traits:
bright, warm,
optimistic, expert
and engaged.
It captures:
light, human nature,
spontaneity and
simplicity.
Group Guidelines
p. 37-39

USEFUL RESOURCE

All the information is available in:

brandcenter.edf.com
Send your questions to:

dircom-marque@edf.fr
The communication managers in your entities and
departments are your primary contacts to help you
gain a better understanding of the guidelines and
ensure consistency in your communications.
Don’t hesitate to ask them for help!

Group communication Direction - Designed by Saguez & Partners - March 2021

Many pictograms are
available in the
Group’s PhotoCenter:
photocenter.edf.com

Here are a few layout examples which
embody the spirit of the brand.
They will guide you in creating simple
and relevant compositions.
Regardless of the material to be
produced, the three watchwords will
always remain theInvestis
same for the brand:

Leading
the way to
zero carbon

dans nos
territoires
meaning, consistency
and impact!

COMPOSITION

From now on, you can easily create
three compositions that are perfectly
respectful of the guidelines:
- full image (or block colour/motif)
- ratio of half image + half colour block
- ratio of 2⁄3 image + 1⁄3 colour block (or vice-versa)

Group Guidelines
p. 49-52
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Lorem
ipsum dolor
sit amet
Lorem
ipsum dolor
sit amet

Lorem
ipsum dolor
sit amet

Diligence and
excellence—
French-style

PUBLICATION

POWERPOINT

If we are to build
a carbon-neutral
future, we need
to change our
model
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Our commitment

Connecting local
energies for a
carbon-neutral
future
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PUBLICATION COVER

SIGNAGE

←

Group ﬁnance team
052 to 056

Île-de-France commerce team
039 to 051

→
→

SOCIAL MEDIA

@Edf_Official ∙ 3 sept 2020
EDF Official
EDF invests in young people! Providing work experience
represents a responsibility and a commitment that is in our DNA.

Welcoming
and supporting
our work experience
students

Wind turbines, a cornerstone of our
energy mix

Dalkia on a mission to
the Centre Pompidou

Objective:
To reduce its
energy consumption
by 20%

BUSINESS CARDS AND
ADVERTISING MATERIAL

#greenenergy

Wind turbines,
a cornerstone
of our energy
mix

